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Tenix comes from the Latin word Tenax, which means tenacity — one of our
six company values.

Cur brand is an important aspect of our business and encompasses the attributes
that we would like our clients and employees to associate with our business.

The Tenix brands should be strongly associated with our vision to become a leading
sustainable infrastructure solutions, services and delivery partner.

To our market this means providing consistently great client outcomes and being a
true leader in safety and sustainability.

To our employees this means striving to be the best in the industry and working
towards clever solutions for our clients.

To our shareholders this means a portfolio of leading businesses and strong
retumns.

To strongly portray these associations with our brand, we need to consistently and
professionally present our brand. The guidelines in this document define the visual
appearance of all communication by Tenix. They will assist staff, designers, printers
and other suppliers to maintain the character, discipline and image of Tenix.

|
For more information please contact the Corporate Affairs Team on I e n Ix®
+ 61 2 9963 9300 (Aus) or +64 9 622 8605 (N2)




Qur values

TEAMWORK

TENACITY

SAFETY &
ENVIRONVENT

INTEGRITY

LEADERSHIP

INNOVATION &
IMPROVEMENT



The Tenix logo is the cornerstone of our
brand.

It reflects our desire to continue growing and
nurturing the business.

The colour red represents our passion to
deliver on what we promise. The spinning
disc represents motion and growth.

The logo is never to be adjusted, modified,
redrawn, stretched or pushed out of
perspective. It must never be combined
with other elements to form a separate
graphic device.



1.0 Qur logo

use

Qur logo applications include:

Stationery

Letterhead, with compliments slips,
business cards, fax headers and menos.

Market collateral & promotional
materials

Brochures, newsletters, advertising,
website and other marketing material.

Signage
Offices, depots, project sites and vehicles
and machinery.

Employee communications materials
Paosters, invitations, plagues and
merchandise (shirts, pens etc).



1.1 Qur logo

elements

Wordmark
Represents strength

Font:

Colour:  100% Process Black
RO GO B0

Spinning disk

Represents movement and gromh
Spoat: Pantone® 485C

RGB: R238 G 28 B36
CMYK:  CO, M95, Y100, KO

Registered trade mark symbol

This symbal indicates that the word “Tenix’
IS a registered trademark.

Colour:  100% Process Black

The Tenix logois
comprised of three
elements — our wordmark,
a stylised spinning disc
and a registered
trademark. Each of these
IS just as important as the
other. The relationship of
the elements to each other
should never change.



1.2 Qurlogo

spacing

Clear space

To ensure the Tenixlogo is
prominent and distinctive, there
must always be at least one unit
of clear space surrounding it —
as specified in the grid below.

Recommended sizes

The Tenix logo should be sized
according to its particular
application, and in relationship to
its surrounding elements. It
should never be used at a size
that makes it illegible. Contact the
Corporate Affairs teamon

+ 61 2 9963 9300 (Aus) or + 64
9 622 8605 (N2), for more
information.

Related text

When adding related text to the
logo such as web address or
contact numbers ( for services)
please ensure that the clear
space is included.



1.3 Qurlogo

colour

SPOT COLOUR (PMS)
BREAKDOWN

B PANTONE® 485C
Il 100% Process Black
* Offset printing

* Signage

The colours used in the Tenix logo must
conformto the specifications below. Should
your purpose fall outside of those listed,
please contact the Corporate Affairs Team
on + 61 29963 9300 (Aus) or +64 9622

8605 (N2)

CMYK - cyan, magenta, yellow,

black (process) RGB (red, green, blue)
BREAKDOWN BREAKDOWN

I CO MB5 Y100 KO B R238 G28 B36
Il 100% Process Black Bl RO GO BO

» Offset printing » \Web, PDF

* Digital printing * Electronic media



1.4 Qurlogo

reproduction

Acceptable colour
reproduction

Acceptable colour variations
of the Tenix logo are shown
here. Do not substitute or
introduce other colours.
Should an occasion call for
reproduction values outside
of those shown here, please
contact the Corporate
Alfairs teamon + 61 2 9963
9300 (Aus) or + 64 9622
8605 (N2) for further
information.



1.5 Qur logo

misuse

Unacceptable use of the Tenix logo

Examples of logo misuse

The logo is never to be
adjusted, modified,
redrawn, re-coloured,
stretched or pushed out
of perspective. It must
never be combined with
other elements to forma
separate graphic device.
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1.5a Qur logo

misuse

Unacceptable use of the Tenix logo with Business Names

Effective 22 March, all Tenix brands have been consolidated into one
brand “Tenix’. The Tenix logo is the only logo to be used. Business
divisions or functional team names should not be attached to the Tenix
logo (as shown below). The logo should only ever be used as a separate
graphic device.
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1.7 Qurlogo

co-branding
others

Co-branding - others

When co-branding with Alliance partners or
sponsors, the logos can appear in either a portrait
or landscape configuration.

The logo need to be of matching size to the other
brands.

Refer to the correct logo guidelines for other logo
colours, position and reproduction values.

Horizontal (landscape)
example

Vertically stacked
(portrait) example



